


FOREWORD 

This issue of the Journal of Integrated Marketing Communications takes the publication in a 
new direction.  A dedicated team of students has worked together for a year and created 
something important that will last beyond graduation.  The journal personifies the IMC  
program:  itôs integrated in its approach; itôs customer-centric with topics designed to  
interest its audience; and itôs well written and designed with shorter articles and easy-to-
understand graphics.   Kudos to all of the members of the team for taking on this challenge 
and working hard to deliver a new approach. 

Yet the approach is also rooted in the traditions of the publication and reflects the kind of 
education Northwestern University offers.  We are proud of what the students accomplished 
and know that the experiences they had working on the journal will benefit them wherever 
they end up. 

  

Nancy Hobor 
Senior Lecturer and JIMC Advisor  
 

 

This yearôs Journal of Integrated Marketing Communications takes on a more expansive 
role than previous issues and reflects the breadth of the IMC programs at Medill. IMC has 
four programs ï full-time, part-time and online masterôs programs and an undergraduate 
certificate program. These programs feature innovative coursework and student projects that 
involve consumer insight, customer databases, analytic methods and a strong focus on the 
digital media technologies that are revolutionizing marketing communications. 

The IMC Department has recently launched the Spiegel Center for Digital and Database 
Marketing, named after the late Ted Spiegel, who pioneered direct marketing education at 
Medill. The department also features groundbreaking research in consumer analytics and in 
the use of advanced software tools to monitor social media and guide brand and corporate 
communications in digital and mobile media platforms. The articles in this issue of JIMC 
provide some examples of the direction the IMC program is taking in leading teaching and 
research for the future of integrated marketing communications. 

 

Frank Mulhern 
Associate Dean and Department Chair 
Hamad Bin Khalifa Al-Thani Professor of Marketing Communications 
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Iôm very happy to introduce the Journal of Integrated Marketing 

Communications 2015.  

 

In the fall of 2014, we knew we wanted to take the journal in a 

new direction. With this in mind, we created this yearôs journal 

theme ï ñThe Second Actò ï which encapsulates two key  

evolutions: first, a shift from an academic journal to a marketing 

trade magazine and, second, the transformation within the field of 

integrated marketing communications (IMC).  

IMC goes a step beyond traditional marketing, being entirely  

consumer-centric and non-siloed; it is the representation of marketingôs second act. Further, the 

growth of digital media channels for creative content and the advent of big data are  

reshaping the way art and science come together throughout the IMC process. Thus, IMC itself 

is moving into a second act as it becomes an even more data-driven, consumer-centric approach 

to marketing.  

With these points in mind, this yearôs publication is divided into three sections ï Big Data, 

Content Marketing, and Global Perspectives. Big data allows companies to get closer to the 

utopian dream of true one-to-one marketing. However, even with all the data in the universe, 

any marketing and communications effort is futile without quality content. Moreover, big data 

and content come together in a multitude of ways around the world, and understanding these 

global IMC perspectives is crucial when navigating todayôs international market. 

Iôd like to thank IMC Associate Dean Frank Mulhern, JIMC Advisor & IMC Senior  

Lecturer Nancy Hobor, Medill Professor Charles Whitaker and IMC Program Assistant Robin 

Young for generously providing support and guidance throughout this project. In addition,  

Editorial Director Lauren Parran, Creative Director Nicholas King, Copy Editor Paulina  

Berkovich, and PR Director Beryl Zhao were indispensable in assuring that all the moving parts 

of this publication came together. Finally, this yearôs JIMC would not exist without all 13  

associate editors and their respective professional contributors ï their hard work is greatly  

appreciated. 

I hope you enjoy this yearôs edition. 

Best, 

 
 Joseph D. Woodard IV, Editor-In-Chief 

IMC A letter from the editor... 


